
What price range works best to increase 
sales and reach your customer base?

Should you run offers? Will you do this by 
product? Or is this for a seasonal moment? 

What return on investment can you 
expect? Should you run a loyalty scheme? 

Can you expect an increase in sales  
from this?

4Ps of Marketing

Price

Promotion

Product

Place

How will your customers hear about you or 
your products?

Should you have a social media account 
and how often should you post?

Have you considered handing out leaflets/
inserting them into orders?

Have you advertised online?

Will you send out quarterly catalogues?

How are you going to build your email 
marketing mailing list?

Are you planning to release a new product 
range? Why? And how can you adapt your 
product to suit your different customers?

Why are customers going to buy your 
product/service rather than your 

competitors’?

What problem does your product solve?

Does your shop/online store emit the 
quality/feel you’d like?

Would playing music or offering free 
samples increase sales?

Should you think about selling elsewhere?

Have you considered third party selling?
Do you have a good presence in front of 
your shop and at events (via banners)?

Do you have an online presence that’s 
cohesive with your store’s branding?

The 4Ps of Marketing (or Marketing Mix) are 
a combination of factors a business uses to 
promote its products/services. They’re split 
into four areas: Product, Price, Place and 
Promotion. 

We recommend assessing your 2019 4Ps ahead 
of time to help guide your marketing efforts for 
the year. You can jot this down in a grid (like we 
have below), or even build a bigger document 
to sit in your 2019 plan – whatever works best 
for you. 

Here are a few questions to ask yourself when 
planning your 2019 4Ps. 


